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North American

Digital Signage Index

North American Digital Signage Index

Near-Term DS Index
(3-6 month outlook)

Index Component Current DS Index

(change vs. last quarter)

Firm Sales Revenue 135.94* -0.17% 156.25* 14.94%
Firm Average Selling Prices 103.13* 2.01% 107.81* 4.55%
Number of Firm Employees 106.06* 7.15% 113.64* 7.14%
Capital Expenditures 106.25* 7.42% 117.19* 10.29%
Industry Business Activity 134.38* 6.65% 148.39* 10.43%
Screens Deployed in Network 122.50* -2.67% 150.00* 22.45%
Screens Deployed in the Industry 135.42* 10.54% 153.85* 13.61%
New/Expanding DOOH Networks 118.18* 1.30% 128.00* 8.31%
Ad Spending on DOOH Networks 123.81* 8.95% 138.64* 11.98%
Total Change 120.63* 4.41% 134.86* 11.80%

Index by Sub -Segment

Sub-Segment Near-Term DS Index

(3-6 month outlook)

Current DS Index

(change vs. last quarter)

Software Firms 117.83* 3.95% 128.11* 8.73%
Hardware Firms 111.12* -0.79% 121.70* 9.53%
DOOH Networks 101.21* -4.01% 118.48* 17.06%
Professional Service Firms 114.56* -0.53% 120.76* 5.41%
Content Firms 114.86* -0.95% 122.67* 6.79%
Agencies/Brands 124.88* 10.30% 145.78* 16.74%

The Current DS Index measures changes in the reported level of business/industry activity, quarter-on-quarter,
here comparing the first quarter 2010 to the fourth quarter 2009.

The Near-Term DS Index measures changes in sentiment regarding business/industry activity, on a rolling ba-
sis, here comparing the next three- to six-month outlook to the first quarter 2010.

*Numbers are raw index scores. A score of 100 indicates neither growth nor a decline in the industry as com-
pared to the prior period. A decline or value under 100 indicates a deteriorating or negative industry outlook. An
increase or value over 100 indicates an improving or positive industry outlook.

Index Reliability: The questions administered in compiling the Index were found to have a 92.8 percent reliability,
which refers to the ability to measure consistency. Index validity will be tabulated after four quarters of reporting.
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Platt Retail Institute (PRI) at The Chicago School of Professional Psychology is
recognized worldwide as an industry-leading expert in research and consulting to
retailers, media companies, financial institutions, hardware, software, transmis-
sion, and other business enterprises seeking to impact the customer in-store ex-
perience. PRI delivers impartial business analyses and offers the strategic con-
sulting necessary to organizations considering the impact and benefits of a digital
communications network. PRI also publishes the quarterly Journal of Retail Ana-
Iytics and other pioneering industry research.

Steven Keith Platt, Director and Research Fellow; Kevin King, Director of Re-
search; and Justin Greenfield, Research Associate, are responsible for this Re-
port.

This Report is not to be reproduced or published, in any form or by
any means, without the express written permission of PRI. This mate-
rial is protected by copyright pursuant to Title 17 of the U.S. Code.
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Participating Firms

In compiling its research, PRI invited established, industry-leading firms to partici-
pate. This ensures that the results are reflective of the opinions of a broad cross
section of knowledgeable and established individuals. PRI would like to acknowl-
edge the participation of the following firms:

2Hemispheres

Adcentricity

Adspace Digital Mall Network
AgencyTWO25

Arc Worldwide

AutoNetTV

AvalL AN Wireless Systems
Beacond6s Light
Best Buy

Black Box Network Services
Broadsign

Canvys Visual Technology Solutions
Capture Display

Care Media Holdings

CBS Outernet

Channelport TV

Cisco

DecisionPoint Media Insights
DigiKomp

Digital Signage Universe
DisplaySearch

Diversified Media Group
Electronic Art

Eli Lilly and Company

EnQii

EWI Worldwide

Georgia Aquarium

Gesture Tek

GSP Marketing

Harris Bank

IBM

In-Store Broadcasting Network
IPG Emerging Media Labs
JCPenney

JSAT

KeyWest Technology

Bold indicates PRI Member Firms

Kinetic Worldwide

LG

Magnetic 3D
McDonnell Haynes
Met Hodder

Moxie Interactive
Nanonation

NCR Netkey

NEC

Outcast

Peerless Mounts

Play Network

PQ Media

Pro-Motion Technology Group
Real Digital Media
Reflect Systems

Ryan Partnership
Safeway Inc.

Santa Clara University
Scala

SeeSaw Networks
Sharp

SportScape

Starcom

Starmount

St. Joseph Content
Stratacache

Symon Communications
Titan Outdoor
Touchsystems

TPN

Vizual Networks
Wells Fargo

Winntech

WPP Global Retail Initiatives
X20 Media

In addition to the above firms, PRI would like to thank the following individuals:

Jon Candelaria
Pat Hellberg
Adrian Weidmann
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Background

The Platt Retail Institute (PRI), in conjunction with its affiliate, the Chicago School,
has developed the North American Digital Signage Index (NADSI). The NADSI
measures changes in the sentiment of industry experts regarding business/
industry activity levels in the digital signage industry on a quarterly basis.

The NADSI has two components. The first is the Current DS Index, which meas-
ures changes in the reported level of business/industry activity from one quarter
to the next. The second is the Near-Term DS Index, which measures changes in
sentiment regarding business/industry activity, on a rolling basis, over the next
three-to-six months in relation to the first quarter 2010.

Survey participants represent a select cross section of industry leaders, compris-
ing six industry sub-segments including: software, hardware, DOOH networks,
professional services, content providers and agency/brands. PRI compiles this
survey on a quarterly basis. The first survey was released in the fourth quarter
20009.

PRI created the NADSI because as the digital signage industry continues to grow,
there is a need to measure activity from period to period. The NADSI measures
current and expected changes in industry activity. As such, the NADSI is an im-
portant source of market information, and will also raise broader awareness for
the industry.

Q2 2010 North American Digital Signage Index
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Commentary

The Current DS Index increased from 115.53 in the fourth quarter of 2009 to
120.63 in the first quarter of 2010, a 4.41 percent increase. Of the nine Index
components, screens deployed in the industry and ad spending on DOOH net-
works registered the greatest gains, while screens deployed in network and firm
sales revenue declined the most.

The Near-Term DS Index was 134.86, an 11.80 percent increase in sentiment
versus the first quarter 2010. This is down from the 16.07 percent increase in the
Near-Term DS Index last quarter. Of the nine Index components, screens de-
ployed in network and firm sales revenue registered the greatest gains, while firm
average selling prices and number of firm employees were the slowest antici-
pated growth components.

Chart 1A: Q1 2010 over Q4 2009 Index Comparison
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Chart 1B: Qtr over Qtr Comparison
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cliedasgtry gkowth, as measured by the Current DS Index, at 4.41 percent during the
first quarter can generally be described as consistently positive. As Chart 1B illus-
trates, the Current DS Index has been steadily increasing over the past three
quarters. We believe that this is consistent with an industry that, like the economy
in general, is moderately improving. As corporate marketing spending continues
to improve, so will the industry.

Expected industry growth, as measured by the Near-Term DS Index, which rose
by 11.80 percent during the first quarter, continues to reflect industry optimism.
While the Near-Term DS Index has correctly indicated a positive industry perform-
ance, it continues to overstate actual industry growth. As the industry matures,
and the euphoria subsides, we would expect to see a better correlation here.

For the last three quarters, industry reported revenue has remained essentially
flat. While the revenue outlook is positive (+14.94 percent over the next 3-6
months), projected investments in employees (+18.21 percent in the fourth quar-
ter; +7.14 percent in the first quarter) and capital expenditures (+25.32 percent in
the fourth quarter; +10.29 percent in the first quarter) reveal a more conservative
wait-and-see attitude. A similar conservative trend is illustrated when considering
the outlook for new/expanding networks (+13.94 percent in the fourth quarter;
+8.31 percent in the first quarter) and ad spending (+23.89 percent in the fourth
quarter; +11.98 percent in the first quarter).

Sub-Segment Index

The following charts depict the Current DS Index scores and the Near-Term DS
Index scores for each of six industry sub-segments.

Sub-Segment Current DS Index: Agencies/Brands (10.30 percent) and Software
Firms (3.95 percent) recorded the greatest increases in the reported level of busi-
ness/industry activity during the first quarter 2010 versus the fourth quarter 2009
(see Chart 2).

Chart 2: Sub-Segment Current DS Index
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cSub-Se@mhend Near-Term DS Index: DOOH Networks (17.06 percent) and Agen-
cies/Brands (16.74 percent) recorded the greatest increases in sentiment regard-
ing business/industry activity over the next three-to-six months (see Chart 3).

Chart 3: Sub-Segment Near-Term DS Index
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Responses to our subjective questions generally found that access to capital, im-

proved planning and institutional knowledge are key concerns for firms in the in-

dustry. For the industry as a whole, issues surrounding content and cross-

medium integration were noted challenges. Regarding DOOH networks, securing

ad dollars and the i mplementation of
wor ks, asset s, scheduling, and metric
ogy challenge.

The Current DS Index outperformed first quarter real GDP, which grew by 3.0 per-
cent and retail sales, which rose by 2.0 percent (in both instances comparing the
guarter-on-quarter). As well, the Current DS Index outperformed the Out-of-Home
industrybés advertising revenue, whi ch
of 2010 versus the first quarter 2009. On the other hand, the Current DS Index
underperformed the 5.1 percent increase in advertising industry revenue reported
in the first quarter and 7.5 percent increase in internet advertising spending in the
first quarter (in both instances comparing the first quarter of 2010 versus the first
quarter 2009). Finally, it is noteworthy that mobile marketing ad revenue is ex-
pected to grow by more than 42 percent in 2010, dramatically outperforming
growth in the digital signage industry.

Q2 2010 North American Digital Signage Index
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clie cohdiudion) it is our view that the digital signage industry will grow during the
second half of 2010 at a slow and very moderate rate. This is more a result of a
challenging global economy and disappointing consumer spending trends (i.e.,
May retail sales, excluding autos, fell 1.1 percent versus April), rather than indus-
try prospects in finor mal times. 0 Thes
release of customer capital budgets and ad spending. On the other hand, trends
in advertising on digital platforms and a growing acceptance of the medium will
have a very positive, long-term impact on the industry.

Q2 2010 North American Digital Signage Index
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INDEX COMPONENT PERFORMANCE

Firm Sales Revenue

Reported first quarter revenue was 0.17 percent below the fourth quarter.

The Near-Term DS Index estimate for the change in company sales over the next
three-to-six months is 14.94 percent above the first quarter. This compares to a
10.16 percent increase in the fourth quarter.

Chart 4: Firm Sales Revenue
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Firm Average Selling Prices

Reported first quarter selling prices were 2.01 percent above the fourth quarter.

The Near-Term DS Index estimate for selling prices over the next three-to-six
months is 4.55 percent above the first quarter. This compares to a 12.32 percent
increase in the fourth quarter.

Chart 5: Firm Average Selling Prices

Firm Average Selling Prices * % Change
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Number of Firm Employees
(cont 6d.)
The number of firm employees reported in the first quarter was 7.15 percent

above the fourth quarter.

The Near-Term DS Index estimate for the number of employees over the next
three-to-six months is 7.14 percent above the first quarter. This compares to an
18.21 percent increase in the fourth quarter.

Chart 6: Number of Firm Employees

Number of Firm Employees ¢ % Change

Next 3-6 Months

Capital Expenditures

The level of capital expenditures reported in the first quarter was 7.42 percent
above the fourth quarter.

The Near-Term DS Index estimate of the level of capital expenditures over the
next three-to-six months is 10.29 percent above the first quarter. This compares
to a 25.32 percent increase in the fourth quarter.

Chart 7: Capital Expenditures

Capital Expenditures ¢ % Change
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Industry Business Activity
(cont 6d.)
The reported level of industry business activity in the first quarter was 6.65 per-

cent above the fourth quarter.

The Near-Term DS Index estimate of the level of business activity over the next
three-to-six months is 10.43 percent above the first quarter. This compares to an
11.76 percent increase in the fourth quarter.

Chart 8: Industry Business Activity

Industry Business Activity + % Change

Next 3-6 Months

Screens Deployed in Network

The number of screens deployed in network reported in the first quarter was 2.67
percent below the fourth quarter.

The Near-Term DS Index estimate of screens deployed by networks over the next
three-to-six months is 22.45 percent above the first quarter. This compares to a
14.05 percent increase in the fourth quarter.

Chart 9: Screens Deployed in Network

11

Q2 2010 North American Digital Signage Index



http://www.plattretailinstitute.org/

